
 
 
 
 
 
SAICA Southern Region Council 
 
President’s Report 
 
It is with great pleasure that I present my report on your Council’s activities for the past year.   
 
During the past year, we have focused on a number of areas in carrying out our strategic plan 
for the year.  As we have explained previously, your Council has a very important role in 
implementing SAICA’s national strategy at a regional level.  Our strategic plan was therefore 
developed with this in mind and focused on the following key areas. 
 
Brand Promotion 
In terms of promoting the CA(SA) brand, we embarked on a number of initiatives. These 
included: 

• A press feature themed “The value of a CA(SA) in the community”   
• A Cape Times feature on “Women in Accounting” profiling Zyda Rylands (COO of 

Woolworths).  
• Presentations to First Year Trainees with a view of creating awareness of the 

Institute, the benefits of becoming a member and other professional matters, and  
• Radio interviews with a number of our members and Regional Executive. 

 
 
Competency Framework and Training Delivery Model 
We facilitated a number of workshops throughout the region where the new training model 
was explained and input was gathered from members in developing the new competency 
framework.  We have also ensured that the training model has been properly communicated 
to students (future trainees) and other interested parties. 
 
Transformation and Growth 
The transformation and sustainability of the profession continues to be a focus area of SAICA 
at a national and regional level.  The Council and its Transformation Committee continues to 
monitor the throughput and pipeline of future CAs.  Some of the activities undertaken 
included: 

• The review, monitoring and implementation of the Southern Region Transformation 
projects at every level en route to qualifying as a CA(SA) i.e. schools, university, post 
graduate and FQE. 

• Various radio interviews on community radio stations (Voice of the Cape, CCFM and 
Radio Tygerberg) on the role of SAICA, its vision & mission, as well as its 
Transformation & Growth policies as encapsulated by Thuthuka.  

• Continuous liaison with UWC Management and the Department of Accounting with 
regard to the UWC Programme, and  

• The facilitation and support of the QEI Support Programme in the Western Cape. 
 

Member Services 
As mentioned last year, our primary focus must be on our members and their needs. We have 
heard the call from our members in business (MiB) for more networking events.  This proved 
to be difficult during the economic downturn as sponsors were hard to find. However, we felt it 
necessary to continue with certain key events and subsidise the cost, where necessary.  The 
attendance at our business breakfasts has been excellent and the speakers have been well 
received. A summary of our networking events would include: 

• 3 Business Breakfasts with Prof Brian Kantor, Dr Azar Jammine & Anton Musgrave 
as speakers. 

• An Under 40 Networking Event, with Mark Bernberg as guest speaker. 



• A Women in Accounting Networking Breakfast with Dr Martie Lancellas. 
• 2 New Members Welcoming Functions 
• Our Annual Dinner 
• A MiB Networking Event on “Valuable information on international investment 

options” 
• A  “Power of Business networking” Networking event, and  
• A “Presentation skills” Networking event 

 
A highlight was the “Captains of Industry” gala dinner held earlier this year.  The feedback 
from this event has been excellent and we see it as a platform to launch a number of MiB 
initiatives this year.  My thanks go to Carmen Dewey and the secretariat who were 
instrumental in arranging this event. 
 
On the technical side, the focus has been on the developments in corporate law and the 
accounting frameworks for SMEs.  We have hosted numerous workshops and discussion 
forums on these topics.  SAICA has also been a major player in lobbying with government on 
the issues around the release of the new Companies Act. 
 
Communication 
Communication continued to be a focus area for us during the year.  The Marketing and 
Communication Committee met a number of times to discuss various initiatives.  We are 
continuously searching for the best medium through which to communicate and changes can 
be expected going forward. The volume and content is also being reviewed and in future, 
communication to members will be filtered according to their needs and interests. 
   
Regionally, we continued with the following activities during the year: 

• Seven member communication sessions/roadshows across the region (Western, 
Southern & Eastern Cape) 

• Regular consultations & interactions with Discussion Groups  
• Power Practice sessions 

 
Committees of Council 
The areas mentioned above were the focus of attention for Council during the year, but a lot 
of the work on the ground is performed by the various sub-committees of Council.  These 
include Small & Medium Practices; Members in Business; Public Sector; Tax; Transformation 
and the Trainee Accountants’ Society. We urge members to connect with these committees if 
they have any concerns of a professional nature. 
 
I’d like to take this opportunity to thank the members of these committees for their contribution 
during the year. 
 
Our profession 
Every year we seem to say that the profession is experiencing challenging times, however the 
next two years may see the biggest changes and challenges we’ve experienced yet in South 
Africa.  The changes to corporate law, particularly with regard to the audit requirement for 
companies, will have a significant impact on the auditing profession going forward.  We will 
see a major reduction in the number of audit practitioners. Some might say that’s a good 
thing, but a concern for me would be the reduction in training opportunities for future CA’s.  
This clearly will not meet the growth and transformation goals of the profession or the country. 
 
We are also at risk of losing potential CAs to other institutes or professions, which may seem 
more attractive to them.  We need to ensure that we remain relevant and continue to be seen 
as the pre-eminent business designation.  This will require effort from each one of us in 
ensuring that we use all avenues and opportunities available to us to promote the CA(SA) 
brand.  
  
Thanks and conclusion 
I would like to conclude by thanking all members of Council for their contribution at Council 
meetings and in other professional activities during the year.  I’d like to make special mention 



of the District Chairpersons, who sit on Council, for the leadership roles that they perform in 
their constituencies. 
 
A special mention must also be made of Ruth Benjamin-Swales, who will be retiring from 
Council this year.  She has served the profession (through SAICA and IRBA structures) for 
many years.  We thank you for this, Ruth and acknowledge your substantial contribution over 
the years. 
 
I also acknowledge and thank Nasiegh Hamdulay and his team at the Southern Region office, 
for their efforts during the year.  I once again urge members to make use of the secretariat if 
requiring any assistance of a professional nature. 
 
As I step down as President of Council, I’d like to thank members for their support during my 
term and wish my successor, Ernest Carelse all the best during his term. 
 
 
Andrea Puggia 
President: SAICA Southern Region Council 
 
 


